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What is CGAP?

An independent global think tank focused on financial inclusion housed in the World Bank
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People in poverty are able to capture
opportunities and build resilience

People in poverty use financial solutions relevant to their needs

Customers

People in poverty
perceive financial
services as fair,
affordable and meet
their needs

Emerging
Business Models

Providers adopt business
models that offer suitable
products for people in
poverty

Enabling
Infrastructure
Infrastructure in place to

enable safe, efficient and
open markets

Next Generation
Policy

Policy and regulations for
responsible financial
inclusion in place and

enforced

Sector Influence

Funders, global advocacy organizations, and local support organizations
support responsible market development for people in poverty
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In-Depth Survey Resources

Survey data sets, user guides, and analyses are available on the data hub and below.

COTE D' IVUIRE MOZAMBIQUE

v of findings (English & French) Summary of findin

Data and user guide

TANZANIA

Summary of findings

Data and user guide
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In3|ghts from the Household Survey in Céte d’lvoire

January 2018
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Understanding the Demand for Financial,
Agricultural, and Digital Solutions from

Smallholder Households:
Insights from the Household Survey in Céte d'lvoire

Download X Presentation Mode
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CUSTOMER INSIGHTS ON SMALLHOLDER FAMILIES

Introduction mand for Financial Services  Innovative Products and Services  Other Resources

are an estimated 500 million smallholder families — representing 2 billion people — around the world. Many

research reveals that smallhc stron ore div iF - financial services than most pro
them potential client 10 may not cons
0 questions common assumptions
1 to deepen our understanc \

i benefit from

~

Photo by Allison Shedley for COAF

PHOTO ESSAYS

maliholder F

@ CGAP


http://www.cgap.org/topics/collections/smallholder-families

c O éa

Mozambique igeri: Tanzania

inancial Inclusion Financial Tools Trust in Finan: ‘Services Providers

thodol

Gender

@ CGAP


http://www.cgap.org/sites/default/files/small_holders_data_portal/




CGAP Data on Smallholder Households

National surveys and financial diaries

Six countries have data from
National Surveys of Smallholder Households

A
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COTE D’IVOIRE NIGERIA BANGLADESH UGANDA MOZAMBIQUE TANZANIA PAKISTAN

N

Mozambique, Tanzania, and Pakistan
have data from Financial Diaries
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National Survey of Smallholder Households

Methodology in Cote d’Ivoire

Sample Design

The smallholder household survey in Cote d’lvoire is a nationally-representative survey with a target sample size of
3,000 smallholder households.

Sampling Frame

Working closely with the Cote d’lvoire National Institute of Statistics (Institut National de la Statistique de Cote d’lvoire),
InterMedia conducted a household listing operation in randomly selected 212 enumeration areas (EAs) based on the
2014 population census. The listing operation was implemented by Ipsos Cote d’lvoire, InterMedia’s local field partner.

Questionnaire Implementation

To capture the complexity of smallholder households, the questionnaire consisted of three parts, with certain questions asked of all
relevant individuals in the household, not just one household member.

Data Collection

The questionnaire was translated into French and then pretested and validated to ensure the integrity of the questions
and that they were in line with social and cultural customs. Data collection took place from 15 April to 13 May 2016,
using computer-assisted data collection tools that regularly yielded data for analysis and quality control to provide
timely feedback to field staff. The survey was implemented by Ipsos Coéte d’lvoire, InterMedia’s local field partner.
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National Survey of Smallholder Households

Three questionnaires capture household information and perspectives

Household

Demographics .
economics

General Income sources

Expenses
Livelihood

Vulnerability
Other

Planning

Gender:

For many questions, we
capture the perspectives of
both male and female
members of the household

Economic mgmt
philosophies

Household questionnaire

Agricultural
practices

Farmographics

Practices vs.
otherincome

Practices vs. other
household activities

Decision-making

Philosophies

Multiple respondent questionnaire

COTE D’IVOIRE

Financial Innovation for Smallholder Households
Data Source: CGAP National Survey of Smallholder Households

Mobile phones

Awareness
Usage
Demand
Relevance
Interest
Ability to access
Impetus for trying
Useit

Impact onlife

Single respondent questionnaire

Financial services

Awareness
Usage
Demand
Relevance
Interest
Ability to access
Impetus for trying
Useit

Impact on life




National Survey of Smallholder Households

Identification of relevant smallholder households to sample

Listing criteria for the national surveys of smallholder households

LAND AND LIVESTOCK MEASURES MEASURES OF SELF-PERCEPTION
Households with up to: Agriculture provides a meaningful
contribution to the household:

5 HECTARES OF LAND
LIVELIHOOD

50 HEADS OF CATTLE

INCOME
100 GOATS, SHEEP,

AND PIGS

1,000 CHICKENS CONSUMPTION

CGAP conducted national surveys of smallholder households in Uganda, Mozambique, Tanzania, Céte d’lvoire, Nigeria, and
Bangladesh. Care was taken to use an approach in the listing exercise that would encompass the wide variety of smallholder
families across all six countries. 14
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Smallholder households in Cote d’lvoire are heavily dependent

on income from growing and selling crops.

What is your primary job? Do you generate income from any of
Sample: Smallholder farmers, n=5,706. the fO"OWing SOurCES?

Sample: Smallholder farmers, n=5,706. Multiple responses allowed.

Professional Other Growing and selling something, such as _
; 90%
(e.g. dr(])ct;)r, 11% crops, fruits, or vegetables
teacher o Rearing livestock, poultry, fish, or bees and
v ’ ’ 13%
1 A) selling it or its byproducts -

Business Owner
1%
Laborer

2%

Getting money from family or friends . 8%
Earning wages from occasional job . 8%

Earning wages or salary from regular job . 6%

Farmer Running own business in retail or . 59
(1]

84% manufacturing

Running own business by providing services | 1%

Getting a grant, pension, or subsidy of
some sort

Other . 8%

For more than eight in ten smallholders, farming is their primary job (i.e., where they
spend the most of their time). Less than 10% undertake other activities to supplement

their incomes. Few receive remittances from family and friends.
16
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Almost half do not typically have enough money for food.

Household’s current financial situation (self-assessed)
Sample: Smallholder households, n=3,019.

44%

40%
I l o
] 1%

Not enough money Enough money for food Enough money for food Afford to buy certain
for food and clothes only and clothes and can save a expensive goods Don’t know/refused
bit, but not enough to buy
expensive goods

11%
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The income needs of smallholder households vary.

What is the minimum amount your
household needs to survive per
month (for personal expenses)?

Sample: Smallholder households who gave a minimumamount for
households’ survival n=2,864. Quintile.

I 16%
I 2

Below 25,000 CFA
(USS$42 orless)

25,001-50,000 CFA
(US$42-$84)

50,001-75,000 CFA
(US$84-$126)

75,001-100,000 CFA
(US$126-5168)

Above 100,000 CFA
(Above US$168)

What is the minimum amount your household
needs to survive per month (for personal
expenses) and is your income sufficient?

Sample: Smallholder households who gave amount of survival and incomein each
category.

. Don’t make enough . Breaking even . Surplus

17% 4% 79%

Below 25,000 CF A - N -5¢¢

(USS$42 orless)
33% 6% 61%

25,001-50,000¢H I, 557

(US$42-$84)
50,001-75,000 CFA o o i
T kssnsize N, -0
61% 4% 34%

75,001-100,000 CFA - | -5

(US$126-5168))
80% 2% 18%

Above 100,0005r I N /03
(Above US$168) B

While lower-income smallholder households in Céte d’Ivoire are vulnerable, they
report more budgeting within their means and a lower incidence of falling short. 18
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Their expenses reflect a conventional spending framework:

Smaller expenses are incurred more regularly than larger ones.

How often do you make each of the following expenses? [l Atleastonce I jessoften [l Never

a week
Sample: Smallholder households, n=5,706. Ranking by once a week.

Transportation
Bills: utility bills, airtime, rent, etc. 13% 41% 46%
Medicine, medical payments, hospital charges
Home repairs 52% 47%
Educational expenses, school fees 57% 41%
Make a large purchase, such as TV, house, etc.

Grocery expenses are the most frequent expense for smallholders. Women are more
likely to spend on a weekly basis for groceries, while men have a greater tendency to
pay for transportation and bills.
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Medical emergencies hit smallholder households hard.

In the past 12 months, have you experienced any of these events?

Sample: Smallholder farmers, n=2,949. Multiple responses allowed.

vedicalemergencies [ NN 4 7 %
Birth of a family member _ 30%
| Death of afamily member [ R 2 9 %o y
Housing repair or construction _ 13%
Wedding or marriage - 9%
Income lost due to theft - 5%
Relocation . 2%
Crop failure I 1%
Loss of wage labor I 1%

Loss of job I 1%
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Smallholders clearly value a wide range of financial services.

How important is it to your household and agricultural activities to have the following financial services?

“Very Important” and “Somewhat Important” Answers
CGAP National Survey of Smallholder Household in Cote d’Ivoire, 2016

100%
94% 94%
91% 90% 91% 0
90% ) 89% 88% 87%
81% 79%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Insurance Savings  Bank account Mobile Credit Insurance Savings  Bank account Mobile Credit

account  (non-savings) money account  (non-savings) money

account account

Household Activities Agricultural Activities

Sample: Smallholder Household Head / Adult Sample: Smallholder Households

n=3,019 n=2,949
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Only 3% of smallholders have insurance, though the majority

believe their household needs it.

Which of the following types of insurance do you feel your
household needs the most?

Smallholder farmers, n=2,949.

(1)
- ] ] L
Medical Life Agriculture Other and House / Car
don’tknow property

0%

Unemployment

Almost half of smallholder farmers in Cote d’lvoire had experienced a medical
emergency in the 12 months prior to the survey.
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Youth in smallholder households save a lot, and millions of

dollars could be digitized.

COTE D'IVOIRE
Youth 15 to 30 years old in 2.0

L il
smallholder households in Cote WN":bm"f
d’lvoire could be sending an o

smallholder families

estimated US$139 million in
savings every year through 17 I | 0.3

million million

digital channels. owna Do ot own a

mobile phone mobile phone

1.1 0.5 0.3
million million million
Own a mobile Own both Own neither
phone only (mpbile phone (no mobile phone,
(no MM account) anfl MM acct.) no MM account)
“High-Saving Youthin | __ o | o e
= @| o
Smallholder Households: Potential $62  $40
” annual savings $1 39 illi million
An Untapped Market thatcould . million million
be digitized
Paper UsD)

Note: The estimate of potential annual savings uses an average of a USD 70 low-end proxy
and a USD 174 high-end proxy from the CGAP financial diaries with smallholder families.

24

Source: CGAP national survey of smallholder households

= » Financial Innovation for Smallholder Households
COTE D IVOI RE Data Source: CGAP National Survey of Smallholder Households in Cote d’lvoire ((Z) CGAP



http://www.cgap.org/research/publication/high-saving-youth-smallholder-households-untapped-market

Quick access and convenience are considered most important

when borrowing money.

What factors would you consider when you want to borrow money?

Sample: Smallholder farmers, n=2,949. Multiple responses allowed.

Quickest access to money _ 65%
Most convenient to get to _ 57%
Best repayment terms _ 37%
Best interest rates _ 35%
Loansize _ 27%
Trustin a financial institution [N 23%
Easiest to use _ 22%

Met minimum requirements - 21%

Smallholder farmers consider the terms, cost, and size of the loan markedly less
important than access and convenience.
25
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Segmentation Approach: Livelihoods

Three segments of smallholder households from agriculture livelihood profiles

In this segmentation, key variables were related to agriculture:

* Crop and livestock sales

 Amount of agricultural land

* Smallholder livelihood profile
o Perception of their agricultural activities as a business
o Types of agricultural labor used
o Buyers of agricultural outputs
o Use of contracts to sell crops or livestock
o Main reported source of income

These generate 3 distinct segments of smallholder households.

27
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Segmentation Approach: Livelihoods

Three segments of smallholder households considering crops, land size, and livelihood profile

« Subsistence farming * Households with a relatively « Households transitioning into or
households successful agricultural business, out of agriculture
* Rural, relatively lowest income O EIING IOWEITeS GNe » Urban, peri-urban, and rural,
and most vulnerable * Rural, relatively higher income, relatively higher income from
mainly from agriculture regular/casual employment,
« Government and NGO their own business, and some
partners can play a strong * The target group for financial agricultural activities
role in meeﬂng bcsic needs solutions for Ggl‘iCU"‘UI'e — plUS
and building resiliency general needs and goals + Standard client base for FSPs:
- Coribine rereiereiel are « On-farm investments: Asset Diversified livelihood and
financial services: Ag info and financing, layaway cash flows
extension, livelihood « Risk mitigation and income  Standard suite of financial
developmen’r, cash ’rror)sfers protection: Crop insurance solutions
and mobile wallets, savings
and credit groups * Payments: To/from ag
suppliers, buyers, and

laborers, mobile wallets

28
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Segmentation Approach: Livelihoods

Three segments of smallholder households considering crops, land size, and livelihood profile

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Mozambique Uganda Tanzania Cote d’lvoire Nigeria Bangladesh

People in SHH
over 15 years M Subsisting smallholder households B Commercializing smallholder households m Diversifying smallholder households

old (millions) 29
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Key takeaways

Three implications related to the diversity of smallholder households

Smallholder households are diverse
* |dentify the specific profile(s) to serve, understand their needs
and aspirations, and offer what they value

Smallholder households seek a diverse combination of financial

and non-financial services

* Keep the importance of credit in perspective — it can be
important, but other financial services may be valued more

This diversity increases the importance of partnerships
* No organization working alone can effectively meet all the needs
of smallholder households, even at their best
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THANK YQOU!

Jamie Anderson
jandersonl2@worldbank.or



mailto:janderson12@worldbank.org

WWw.cgap.org

"

* Federal Ministry NN LA
Ly for Economic Cooperation UDENRIGSMINISTERIET
JL IFAD and Development MINISTRY OF FOREIGN AFFAIRS OF DENMARK v E‘
x kX mastercard -

foundation Investing in rural people UKa|d

a - i [LLé MELINDA
uniape LN | W @ Norad MGt  %¢Sida

Microfinance + Capital Development

CREDITSUISSE\ CDC qu D o orsbEnEog KFF\V B MetLifeFoundation

Investment works

c Schweizerische Eidgenossenschaft 4
Confédération suisse .
K [] I c Ac«y Korea International Confederazione Svizzera FMO . Australian Government I Z
> 5 Confederaziun svizra
Cooperation:Agency Entrepreneuria Department of Foreign Affairs and Trade
Swiss Agency for Development Development

and Cooperation SDC Bank

e
A \«.-,

" USAID ON \3 IDB 1 | e @ THE WORLD BANK ‘\\/ 7, walemsicement

™ o IBRD « IDA | WORLD BANK GROUP / Ministry of Foreign Affairs
wf FROM THE AMERICAN PEOPLE OMIDYAR NETWORK Intr-American | Bank ! and Infermations] Cooperation
evelopment Ban 1]

Citi Foundation

P arn
IEC | cemstenst NEA e TN ecdpe OVIN @
Finance Corporation \ / ALLO SVILUPPO EE Fondo Mullateralde
cassa deposit e prestiti e G 81



